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Disclaimer
00000

The information contained in these documents is confidential, privileged and only for the information of the intended

recipient and may not be used, published or redistributed without the prior written consent of Level Up Holding Co.,
Ltd.

The opinions expressed are in good faith and while every care has been taken in preparing these documents, Level
Up Holding Co., Ltd. makes no representations and gives no warranties of whatever nature in respect of these

documents, including but not limited to the accuracy or completeness of any information, facts and/or opinions
contained therein.

Level Up Holding Co., Ltd., its subsidiaries, the directors, employees and agents cannot be held liable for the use of
and reliance of the opinions, estimates, forecasts and findings in these documents.
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About Us

Level up is a digital marketing agency specialized in Thai to China Promotion. We are one-stop service
for Thai companies that wish to attract Chinese customer.

Founded in 2012, Level Up has helped many Thai companies expands to China market through our services

“0 f th including strategic consultancy, business matching, online marketing social media management, key
ne O e opinion leader (KOLs) promotion, e-commerce expansion, etc.

largest China

Marketing Agency .
in Thailand” our Vision

Best-in-class solution Experience Long-term Relationship
show cased by various With experience of serving clients We value long-term
trusted clients including large in broad range of industries relationship and sustainable
corporations listed on Stock including Finance, Technology, growth, therefore we strive to
Exchange of Thailand Real Estate, Healthcare, and achieve maximum result with
Tourism, we can provide flexible most efficient use of resource
and tailored made solution to suits as possible.

your specific need.
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Chinese Tourism Marketing

Trusted Clients
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Our Services

Strategies Social Media Content Writing

O B -

Consulting Social Media Review / Content Key Opinion
Service Management Leaders / Bloggers

Online Advertising Offline Ads Enablement

B

Online Banner Magazine _Airport WeChat Pay, Alipay Chinese E-Commerce,
News PR media Integration Taobao, Meituan, Ctrip etc
LEVELYP
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China Marketing

Why Level Up?
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Exclusive Agent Thailand Partner Thailand Representative Advertisement Agency
Ctrip and Trip.com Programmatic Ads e-Buy Information Technology China Marketing
* Thailand Exclusive Agent Ctrip * Thailand partner for EternityX & * Thailand representative of Ebuy * Social Media Official Account and
gourmet BiddingX - One of the largest Chinese Management
- Promote for restaurant to Chinese - One of the largest Programmatic technology company with - Weibo, Wechat, Xiaohongshu,
tourist Ads provider in China registered capital of 50millon RMB. Tiktok
* Authorized Ctrip Global Shopping » Extensive Advertisement network * Provide e-Pos system » Search Engine
Advertisement Partner of 7,000+ - points system for banks and - Baidu SEM, Seeding Article e.g.
- Banner, Advertisement campaign - Banner, native ads and video financial institution in China Mafengwo, 16Fan, press release
through Ctrip application &
Website * Al advertisement for precise * Huge Customer Base * E-commerce
targeting - Serves more than 100million users - Tmall Shop opening
* Wholesale Supplier of travel - Choose interest form major and 100 financial institution with - Own Taobao Global and Douyin
product for Ctrip and Trip.com platform e.g. JD.com, Ctrip, daily average transaction process Shop
- Sale tour ticket, coupon and Aviation Bureau and search more than 1billion points
voucher to tourist globally history * Special platform

- Ctrip & Dianping advertisement
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China Ecommerce s
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Gateway to China Online marketing

China B2C eCommerce

» \-—l

JD.COM
» JD,24.2%

BER

Taobao.com

TMALLENE * Tmall,61.5%
XIBEIPR

THALLHEK

® Suning, 6.7%

® Vipshop, 3.7%
B Gome, 0.7%
B Amazon, 0.6%

Dangdang, 0.5%
m YHD,0.1%
Jumei, 0.1%

B Other, 2.0%
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The China Opportunity
|:|:| 0 :_, o I".l iﬁ

Retail Market Retail Market Online
Size Penetration

1\

=K"

Sales volume China in 2020
SEYE M _EFEE% 2020

RMB 9.76 /F1Z
THB 50.6 Trillion

+14.8% YOY

Sales volume China in 2020
HEHEMETE R 2020

RMB 39.2 /17
THB 203 Trillion

-3.9% YOY

24.9% Market Penetration &%

Source: http://www.stats.gov.cn/tjsj/zxfb/202101/t20210118_1812428.html| by EZF 451+ /3, 18" Jan 2021
Source: FE# OH BT IAM R E2020 by &85, KIBEFR, 20205108

Cross-border
Ecommerce

Goods Value imported China in
Jan-May 2020

20204F1-58 BB EEEH O
RMB 441.7 17.
THB 229 Billion

+23% YOY
2019 44 RMB 918 {Z

|-|_-| IE W E I-l_-, u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed

China Marketing Expert without the prior written consent of Level Up Holding Co., Ltd.
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The China Opportunity
i [E| B iz

& .

989 Million (Dec 2020) 782 Million (Dec 2020)

Internet Users in China, 70.4% coverage Online Shopper in China

PR A #9.8012, EBLRE & Zik70.4% W%F"]%Fﬁ)ﬁ%mﬁ‘ 87.821Z

“H2013F8, "ECESE/\FEROVERRR KM ZET”

“Since 2013, China has become the world's largest online retail market for 8 years”

Source: http://www.cac.gov.cn/2021-02/03/c_1613923422728645.htm by &1 [E B BA4&15 251> (CNNIC) , Feb 2021

|-|_-| IE W E I-l_-, u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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2020 11.11 Global Shopping Festival j
KIEW+—FIKITIRZE

>250,000 Participating Brands y b
4. 450+ brands achieved more than RMB 100mn in GMV =l |
=y ::P0) /\2575 NS IERN, MAZENSSAK 112 TThY g 2020 KM 11 RRE RS M 358
4504 IRl e
US$ 74.1 Billion Total GMV THB 2.48 Trillion A . 1
B 2020F M1 RITRE R A48 AR, £ ke & 17
BT411LETT 3 .- | 45
& ' 26% YoY Growth ) Eéfl?@%iﬁﬁ%f&?%ﬁ%ﬁﬂtﬂ,
2%20194F [F) HATE <26 % SR B K

‘ 31,000+ overseas brands
o—o Hr31,0001 mkEX BB, 2,600 8 mEEXES

Source Alizila
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Strong POSITIVE SENTIMENT in China post pandemic E

R IBRRR "H B "

—

Scale

Future recovery |

and growth :

| Tmall Global GMV, grew

| 37%

| Fluctuation during year-over-year July to Sept 2020
I ; (excluding unpaid orders)
: the pandemic

20204F 7 £9A, XIHEPFR GMVEELEK
I Demand now recovering 37% (RNEFEARMRAITE)
!

Imports will grow continuously
(subject to pandemic control)

Time

Source: TG100 Presentation March 2020

LEVELYP
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TMALL GLOBAL OVERVIEW
RInEFREEES

The largest B2C cross-border eCommerce platform in China.

It provides a channel for international brands to test the China market, and offers different business solutions for merchants
entering the market.

PEIRANB2CEIRBFESFE. AERREEERTNXPEHIANERE, HABAHIGNEPRET ARLSEREE.

More than onTMG F3LiEd 1%
made their China debut on the platform. XIEEIF (EABREALELRES,

26,000+ 84 5,300+

International Brands Countries Categories
B3I anke and Regions LTE-3
| R
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KEY WORDS characterizing the consumer

A 4 S2 A e
) ﬁ ‘QE:' % 9& f@ ]ﬂ
PENETRATING
YOUNGER CUSTOMERS SUBMERGE MARKET
FRER TinthinigE

HEALTHY{&ERR
TRENDY Ei LocaLizep

LIFESTYLE 4 E4 g TASTE it Ok
SOPHISTICATED j&{& \
S

\_

%X B VALUE DEAL

. QUALlTYl:lEI':l/ET‘;:

95% 42%

of consumers of overseas of consumers are located
products are born post-90s in the developing areas

LEVELYP
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Tmall Global Main Categories
KIaEPR & AR

%

9 categories
9 MNkH

L IE w IE I-l_-l U p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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HIGH GROWTH Categories
SPERNELES

Technology & Men’s Maternity Pet Health &
_Eeauty I?qls Skin Care Products Products Wellness
SR ERILEE Cihunt /a7 B2 m ZYHm AR

LEVELYP
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Tmall Global me
e PDetail and Process
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Gateway to China Online marketing

China eCommerce Alibaba Group

E)e=m fF)2ssm gRTas

] I8 EP

THMAWHK

- |
: I

I
Taobao.com Taobao Global | WY TMALL Global |
: I
: I

I
[
Highlights Highlights Highlights : Highlights I
« C2Cand B2C « C2CandB2C - B2C I « B2C :
* No transaction fee * No transaction fee * Annual fee : e Annual fee I
« Oversea products « Commission fee : « Commission fee l
: * Oversea brand :
I
Requirement to open Requirement to open Requirement to open : Requirement to open :
shop shop shop I shop I
* Require Alipay * Require Alipay  Chinese company : « Require approval I
account account only I from Tmall :
* Require Chinese * Require Chinese * Require approval ! - Oversea company |
National ID National ID from Tmall : « Brand certificate l
I

I
[
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Sell on Taobao & TMALL

63 22HM - Thai One Love Shop — for Thai Products

Taobao Global
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Gateway to China Online Marketing

Tmall Local - Thai Product
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Gateway to China Online Marketing

Tmall Global - Thai Product
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Gateway to China Online marketing

Tmall China - Shop Type

1.Flagship store 3.Franchise store

Franchise store refers to the same
Tmall operating category under the
operation of two or more brands of
stores.

Flagship store refers to a store opened
in Tmall with its own brand or an
exclusive brand authorized by the
trademark owner.

2.Exclusive store 4.Hypermarket flagship stores
Exclusive store refers to the store
opened in Tmall which is settled by the
brand provided by the trademark
owner with general authorization.

A flagship store that operates under a
service type trademark and operates
under multiple brands.

I-l_-, IE M E I-l_-, u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
China Marketing Expert without the prior written consent of Level Up Holding Co., Ltd.




On-Boarding Timeline - Tmall Global

NGEE[E] 2 — RIEE Fx

Assessment

&
Preparation

(2-4 weeks*) Understand the

platform

Store
Application

Provide TMG with
brand and product
information

Find and select Tmall
Partner (TP)

Develop detailed
plan with TP

TMG

(2 weeks*)

Submit Store
Application Files

Store
Development

Register Alipay Register Taobao
Global Account Account

Receive Store
Invitation Code

Submit Company/Brand
Qualifications

APPROVAL

(3-6 weeks*)
Sign contract

Design store &

Upload information

Ship products

& register upload into Cainiao system (according to service)
with Cainiao products
Operations
&
Optimization
(Ongoing) Managing TP Building brand Testing the market Fueling
awareness continued
growth

*Actual timeframes may vary

"HEEEPFMRMESBER, —RAANDERR|EH 2%, F7-127

LEVELYP

China Marketing Expert

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used
without the prior written consent of Level Up Holding Co., Ltd.

g o

, published or redistributed
24



Security Deposit
RIEE

A one-time of 50,000-
100,000 RMB is used as
collateral in case of any

damages of expenses

incurred under the service
agreement with Tmall
Global.

*800,000 RMB for Bird Nest

*800,000 RMB for OTC
Marketplace Store

*500,000 RMB for selective OTC
categories flagship store

LEVELYP
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Gateway to China Online marketing

Tmall China — Fee Structure

Annual Fee
F I

An annual fee of 30-
60,000 RMB, depending
on the category the store’s
products belong to

Commission Fee
Ak 55 25

A commission of 0.50% -
5% based on product
categories, plus 1% Alipay
service fee per item sold

Tmall Global update fee structure:
KIEE PR TrhmfE
Tmall Global Fee Standards 2020

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed

without the prior written consent of Level Up Holding Co., Ltd.

TP Partner Fee
RizE I BisE

Fix fee and commission
structure. Fee and
commission amount
varies from TP to TP.

Logistics Cost
EiEZ I [HEL <
BiE | SEEYR
Depending on the mode of
logistics, prices will vary.
Bonded warehouse being

the most cost efficient and
direct mail the most costly.

25



Gateway to China Online marketing

CBEC : Bonded Warehouse

00000
e U

574

Order through
: Tmall / Taobao

Tax 9.1% -23.1%

Last mile approx.
RMB 13/kg
+ RMB 3/kg 1-2 days

Send stock to bonded warehouse

1 month Bonded Warehouse
In China
Price per CMB L ot o ek s s s e e = -
RMB 100 per sgm per month
I-l_—, IE w E I-l_-, u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Gateway to China Online marketing

Tmall Global - Cainiao Logistics Service

Cainiao is Tmall Global for overseas businesses to provide cross-border logistics, warehousing, transit, pre-
stock, 2B delivery, 2C one piece on behalf of the hub of comprehensive services.

‘ ESHRLEMTRE ‘

¢ £Fx TiElte, BE,
g, i, M5

o 4@ 5%, B, @ x
H, T, B, S *

o i/ dedh/mEs: K2, * ;'
i, B
Y1

T —

T
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Gateway to China Online marketing

Tmall Global - Cainiao Warehouse Fee
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Gateway to China Online marketing

Tmall Global - Import Tariff

Import tariff is actually a comprehensive tax at present. According to the commodity filing HSCODE,
tax is calculated and collected and paid. Cainiao collects from the merchant and pays to the customs.

EEEERE] 7113191990

R A e 1 B AL 1 HitTA & FAChS A if Note:
TRASIRTS IEH .
—_— 2020/1/1 0:00:00 Qas 378640243 After April 1, 19, the VAT rate was
o reduced from 16% to 13%, and most

‘ comprehensive tax rates were reduced
L i HERBERRIRSER - HERN from 11.2% (16%*0.7) to 9.1% (13%*0.7).
HOFE 0% vy iz ,

NP \ -

A Ef Export-tax Rebate 0% \“,'. ' ,'

. ‘e .
O ERE _--:..\ ',‘ .', Use HS code to query commodity tax rate :
i el el Tes 13% C-—— H S - - https://www.hsbianma.com/
#OkERE Preferential export tax rates 8% :--' > N :

- o'l’. .‘\s .

HOTERE g 3 O
HOFER / /O’,/.l.‘ X @
O EmENE General import tax rate 130% ) : " \'\
Ep ;

I-l_-, IE M IE I-l_-, U p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Gateway to China Online marketing

Tmall Global- China Express

VNS T oy i ()RR
V(A Wlﬂtwm
"@ﬂ’fn’fu PDABBE- @ #’%ﬁ o é]‘gi[@

. BEST EXPRESS

D RERE () miEihis Up: YUNDA' FodE
BAPE HBIEET o CXPIESs BiXIRiE up?e(ss
LTIV IR TR
~rop ETRE famdy B At th i weziven
CHINA AIR EXPRESS

2]400- 830 5555
www.deppon.com

" AimiE
(> musimm

[iEiEie

_—

RF#% 2

Suning By &RE

CYCIL iTRutimini

LEVELYP

without the prior written consent of Level Up Holding Co., Ltd.

Domestic express companies in
China may quote different freight

rates for different Chinese regions

For example:

The first weight (1kg) 13 RMB
The second weight (1kg) 3 RMB

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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SCG Logistics ,ﬁ.

Gateway to China Online marketing

Deliver your success

CBEC : Direct Shipment ==

Fulfilment team
[25S

C2C Model (By

Parcel) . Order through
. Tai Wan Le shop
Parcel Tax ! day
Est B?O/kgl 2 days gtgl(i)vr et:; Door
* 13%Food & . Ests230/k -
Snack = %/’L
* 20% Cosmetic, —
Skincare & Cloth ! .
: China Custom
. 50% Luxury 1 day | (Cross) border
Est 870/k !
|
i? a
|
i
| . . .
Third party logistic ’ Minimum 7 Days delivery

I-l_—, IE M E I-l_-, U p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Costs Consideration Direct Shipment

Costs Details Estimation

Cost of Goods Typically wholesales price delivered to warehouse in Bangkok -
Commission Fee Combination of platform fee, payment fee, operation fee 10% - 30%
: Packing + Logistic costs Air: >THB300+
Fulfilment :
Warehouse Space per shipment under 1 kg.

13% Food & Snacks
20% Cosmetic, Skincare & Clothes
50% Luxury Products

Refer to HS Code. Calculate based on Declared Price. Waive f

Custom Duty or transaction with tax amount < CNY 50

Logistic cost are expensive when consider 1 item per shipment, therefore it is advisable to sell in bundle pack.

LEVELYP

China Marketing Expert
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China eCommerce
Comparison

L L E V E L The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Gateway to China Online marketing

Operational Differences for Tmall and Taobao

00000
7| 22 P THALLRR P K JEEn
Taobao Global NP TMALL Local . O TMXECLE:ZbaI
Shop Name Level Up Brand Q Brand o
Company Registration Level Up (China Entity) Level Up (China Entity) Brand (Thai Entity) o
Type of Import CBEC General Trade (FDA,CIQ, Health) CBEC
*Sales authorization * Exclusive distributor authorization *Brand’s Chinese trademark

Document Requirement *Brand’s Thai trademark *Brand’s Chinese trademark * Product detail

* Product detall * Product detall *Shop Operation authorization
Warehouse Thailand or Bonded warehouse China local warehouse Bonded warehouse
Creditability / Preference * * * * * ** o

IL IE M E IL U p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
China Marketing Expert without the prior written consent of Level Up Holding Co., Ltd. 34
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Cost Consideration for Tmall and Taobao

00000
b7 | 22 PR ] THALRS s ) X T
RMB 50k-100k RMB 50k-100k

Deposit None Q (RMB 50k — 300k depending on (RMB 50k — 300k depending on

Trademark and category) Trademark and category)

RMB 30k-60k RMB 30k-60k

Annual Fee RMB 3,000 / SKU o (50% off if revenue >RMB180k; 100% (50% off if revenue >RMB180k; 100%

off if revenue > RMB 360k) off if revenue > RMB 360k)

2.5% 2.5%
0/ _EO
HEGIEMITHACS 2:5%-5% (1% - 5% depending on category) (1% - 5% depending on category)
Alipay Fee 1% 1% 1%
Set up / update Graphic Actual (est RMB 10k) Actual (est RMB 30k) Actual (est RMB 30k)
Operator / Customer Service None RMB 30k-100k/ month RMB 30k-100k/ month
Operator Commission 15% or net price 8%-15% Q 8%-15% o
. <RMB100/m2/month; or 5 5
Warehousing Cost Thailand <THB1,800/m2/month <RMB100/m?#/month <RMB100/m?#/month
. . <RMB15/kg + fulfillment; or . )
Logistic THB260/kg <RMB15/kg + fulfillment <RMB15/kg + fulfillment
. General Import Tariff est. 16.4%
° o/ _ [¢) .
LE) 2?/) >0% on ‘fedared price, or (Import Duty + Consumption Tax 9.1% (max 23.1%) on selling price
* 9.1% (max 23.1%) on selling price import VAT) Q

https://rule.tmall.hk/rule/rule_detail.htm?spm=a223k.13156520.7143107721.5.4cd01316f6f9gV&id=8942&tag=self

IL IE M E IL U p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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China Online mmmmm
e Marketing

L L E V E L The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Marketing Strategy

China Online Presence

00000
Travel
Eearch Website Blog OTA Social Media E-Commerce Mobile
ngine Payment
Forum
Go« g|e @
LAZADA | W Wallet

‘truemoney

BER

| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |

.

' _.... CH Taobao.com ALITPAY
BaitiimE *
XIE (Z4=FAR)
E WeChat Pay
THALL.COM
Prwrid
Baidu Landing Page Mafengwo / Ctrip/ Qunar / Weibo Xiaohongshu Taobao/ Alipay/
in HK 16fan Fliggy / RED Tmall WeChat Pay

LEVELYP
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Messaging / Food and

Short

Chat Activities VDO

Douyin

WeChat Meituan /

Dianping

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed

37



Customer Journey

Marketing Touchpoint

¢

XiE .
. WeChat/Weibo
= R
@ HERIE D (0 For CRM and repeat engagement
Brand’s Chinese Taobao Live Purchase through
Social Media In store and KOL Ecommerce WeChat Moment Ad / Weibo Boosts

signage

Awareness Consideration

Chinese Press Release

RN

Blog , Review, KOC

OO alimama
D FEXBEEF
Tmall advertisement

0
o0

BaidhEE Keyword Advertisement,

Banner, Boost Post etc

KOL Live

Search Engine

IL IE M E IL u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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> IHEKIBEERE

EtEEIETEE

HE

Zhi Tong Che

Keyword advertisement
on desktop and mobile

Advantage: focused
advertisement

Charged on CPC basis

Higher bidding budget
lead to better position

Product key
information such as
sales volume and
reviews directly affect
the conversion rate

LEVELYP

China Marketing Expert

Gateway to China Online marketing

Keyword Search Advertisement

Desktop
=4 tongmeijing = ML =HES=s SATERX 2Ns==s
mi m =R anjeri
Taobao.com

FEEN FE —F

=EEFEERTR

anjerd i RIERLE W

YELE: TR mEdan
3 Ak Fa AZFT L =2 BEAXRL FEX2 HERE AEzS 2EEM waEs
ER (74 0F 1852 208 460
ATAE FANG =aIxsr JEACITI-RB)L RFARDETREE  FoniRRER gowani EaS5ERe #R
=z = =3 ¥ RE% =
MasXsRE [IXESR [1#¥a [1a22R (I=F xR [ZaRE [xaes %3

IANIERD | ANJERI BERRS

“ [ v

B2 EIFM

v17 8

SEAJRRHXER

21464

¥199.00

—E—EKaR
FEanjerim £

¥89.00 3

e REYRNAGALTEI GAER

¥

F IS | Anjeri

ANJERE

SEAJRRIKER 2 EE
#WI9R50 ¥ 29

=8 ¥169.00 358 A S8
aneriFTFAXTALZ SN KAXRS

* ¢

£t

EINET= SHARIER

IPREMIUMI

R FHEB D
JENNYZAK BB

Mobile

8 T 7

AR BER=ZEERIE
] ERRAMKIRIE R EURRER

¥169 125 Afd3x
$§300/#40 THER BHE

utenafh R=HEALE M >
R NN ]

REREERJennyFEiR2IE
BHESREARKITIRAIEE
EEERIER

¥120 6 Af332
- BEE

o
=
= FE>

¥167 59 A143%
$30040 [}IHER| 88

utenafh R=HEAE M >
EEB AAERZERRA
FEAERRANKRIEIR PR AT

¥239 834 AfH52
§300/#40 | IHER  EHR

s n BEH:
2o - 55 209 utenaltiRZIEAIE HM >

nml:mzom e Bz EML KR M R

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Business Matching

Taobao Live - Event

e

p — Y b~ rd
D EES

» Choose Top KOL, such as Austin, % 25— WSS
Viya etc | @- ’

« Share Live 10 min
« Awareness + Sales

Avg. View No. of brand View No. of Avg. trnx value Sales volume Sales
(30 Days) (30 days) (last live) Product (RMB) (Order) (RMB)
\[ﬁ/ i lEviya 1000 96.67 159M

[ 2 fEEjAustin aaMm 30M 976 13M a8 169.64 477K 81M

FHFL_Cherie 25M 11M 892 5M 65 87.26 166K 15M
=
| RULER fUéer 5 am 836 5M 79 713.78 108K 78M
baobéi
I sunny 10M 1M 772 M a3 158.82 22K am \
\
Timor: i ™ 6M 874 5M 65 240.22 43K 10M \ “ ”W
BRsskiki 6M 6M 881 ELY a3 129.04 114K 15M “”
AN
.;Q; L [Linyilan M 5M 879 am 73 119.09 161K 19M
-
@ b w7 g 2M M 823 2M a8 74.80 46K am
‘b
9 ey
| EEERAER M 64K 785 M a1 158.21 20K 3Mm
/linxing

IL IE M E IL U p The information contained in these documents is conjtae - at
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Business Matching

Taobao Live - Event

o
DI

» Qrganize special event to Live

s WmT

LEVELYP
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Gateway to China Online marketing

In Shop Live — Thal Celebrities

. 1826H 20:30 it 3 s @széﬁéﬁix; &

aATAR-BREONE  Q e ‘ ' %t ) - B) Thes e @&

SCB China Next Chapter ..

_ "W - | : Ve . L : Cross-border eCommerce Flagship Store
i F E]m : e ‘ » E r g l SCBENENIME Q. TheSam @A
I 5 i “ ' y i
/

* Invite Thai celebrities with
Chinese fanbase to live at the
shop

‘‘‘‘‘‘‘

BIES300/630 MWEFRD
ERIE, RIGAIRIE2H2H 24 BT R 1

« 1 hour fan-meet with activities NE—— . ¥ A ,
and game RBMewGulfLF P! ; R o o o ( C=ED X,
1821H 20:30E 1% Z \ M v 9 A = o ﬁ—“p : 3.,_. pa
« Draw fanclub to follow the . . e o ETe Pgy oo oeneen. | 8
. : AN | ranann S , o 2

shop and tryout product

« Cannot hard sell therefore
creative game and
encouragement are critical _semhie

WERS M R A107TH
14922 MewGulfit s REEHE [ﬁ

¥ 396
I AP #5/5 4 300 30

|L E M E ﬂ_—, U p |, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Level Up Offer
Partnership Model

L L E V E L The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Gateway to China

Cooperation Model

LEVELYP

China Marketing Expert

Brand Owner

°
e
|
°

Q230

Marketing Plan + Execution e
. Tmall Annual Fee . Customer Service
. Deposit . Operation team
. Graphic . Marketing Plan
. Logistic (freight)
. Stock
. Marketing costs
. Build Equity . Commission fee

. . Sales volume (sales margin on COGS) . Strong brand partnership for
Benefits «  Net Profit sustainable growth

. Tmall store

IL IE w E IL u p The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed
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Contact

Level Up Holding

LEVELYUP

China Marketing Expert

Suanplern Market

3 floor, 3645 Rama 4 Road,
klong Tan, Klong Toei, BKK

098-228-5998
065-984-2746

Line@: @levelupthailand

bd@levelupthailand.com

facebook.com/levelupthailand

Daily News & Update
+

Customer Service
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Knowledge Resource
@ ©YouTube Level Up China eccoe

%ww levelupthailand.com/learnchina &
e ol g P ' odast =0 Podcast / Article
L

m (\(F A MarketingOops!

nyomwgsia - Fanghok Post
@ MARKETINGOOPS!

NEWS - CREATIVEAD « MEDIA ~ INSIGHT « EXCLUSVE - STARTUPS & SME - DIGITAL LIFE PODCAST Q,

awumsaala
china @ ww Jeveluptha

Level Up China

s lnoyntu audoili 3 Tomagsfia wo COVID-19

waw Ctrip wihauile?
wiiaulas with Jeff Towson New Normal Ju fiu Jeff...

aniu 5 diag 370 Tiktok Ju
Douyin CHINA ONE MINUTE Plus

o e TS e
i b

Author: Ittichai

1 month ago

- v MarketingOopsUOBS
. a = haila evelupthe . gital Event Irnovetion
@ Maristing Ocpzb ictcs:
Digital Media Plannar
<< aun wwduei iy oun Tuwor W >> SUPFIX .

uaw Crip levhaslsisine? Ctrip Anaxls 7- 5 Fvdiaog 3 Fuei Sugavlifie iy giie Audusauiuazlstulve ?
CHINA ONE MINUTE \fimfuuay CTRIP - CHINA... CHINA ONE MINUTE - CHINA ONE MINUTE CHINA ONE MINUTE
1K views - 3 months ago 2.4K views * 3 months ago 1.2K views * 3 months ago 1.2K views * 3 months ago 1.2K views - 3 months ago

CHINA MARKET

§ “s:uuladadng” dvaudronine Tudu
581kuIS v naAu 2!

BEM

Taobao.com ‘
i

Misiine

MiStine
MiStine
A,

a—‘/:—>i- o~
g e
AVs ot 65'5

Article

« 2R ,
oy

Video ~v__—

10 dudy FuaTIngmodlu on

mimny d1qau uh (Taobao)
A se—

10 2@vshavizIutioudauiann ‘bigarmuduaiazlsllTu adid

> o) 204/659

Q LEVEL UP THAILAND _
Wechat asTasinaq anasiviile Jan 2020

29,888 views + Mar 19, 2020 ifp 398 @) 28 4 SHARE = SAVE
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